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W
hen it comes to the real
estate market, the notion
that you only have one

chance to make a great first impression
is as important as when you’re looking
to sell your home, as it is when you’re
looking to buy or build a new home.
If you’ve purchased a brand new

home, you have to get your existing
property ready to sell. Just like in a job
interview, you want to put your best
foot forward, showcase your home’s
attributes and ensure that it looks its
best. You want someone to fall in love
with it as you first did.
It is important that you make sure

that you take the time to do all of 
the necessary repairs, both inside and
outside the house. People will notice 
if you did a quick fix, and it could
result in them discarding your house
as an option.

Working 
from the outside in

While we’re told not to judge a book 
by its cover, we often do. The outside
of your house is the ultimate first
impression, and will suggest to poten-
tial purchasers what it will look like on
the inside. 
Consider the curb appeal and deter-

mine what needs to be improved.
Replace dead grass, prune overgrown
hedges and weed the entire yard. The
aesthetics of your garden and landscap-
ing make your home more desirable.
Take a walk around your house and

address any chipped or peeling exte-

rior elements. Power wash decks,
porches, walkways, driveways and
exterior cladding. Remove all clutter,
which includes children’s toys,
garbage cans, hoses, etc.
Wash all windows and replace all

burnt out bulbs — inside and out.

What’s on the inside
counts

Start by doing a general de-clutter on
the inside. Put away personal items,
which includes collectables and mem-

orabilia. If you have children, make
sure that their toys are out of sight.
Your want your house to resemble a
model home — clean and neat.
This same goal should be applied 

to your closet. Thin out the contents 
of your closet so that it looks bigger.
Pack up all seasonal clothes, shoes 
and anything lying on the floor, and
put it in storage. 
Re-paint any sign of wear and tear

on the walls. Even if it’s only a small
chip or a scribble on the wall, take the
time to cover it. If the paint colour is
outdated, freshen it up with a neutral
tone, which will make the room look
more spacious.
Lastly, turn your attention to neces-

sary repairs. This includes leaky
faucets, broken appliances, running
toilets or long-neglected items on your
to-do list. If something needs replacing
or updating, it’s worth the investment,
and just might seal the deal.

Send in the stagers
If you still feel unsure as to whether
your home will make a good first
impression even after you’ve com-
pleted your list of tasks, don’t hesitate
to hirer a stager. They will help you to
de-clutter, recommend paint colours
and make suggestions on replacing or
repositioning furniture to help give
your place that model home look.
Less is more when showing your

home. You want prospective pur-
chasers to imagine living in your home,
so the more you do, the better.
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